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To our stakeholders,

This past year, we took the first big, bold steps forward in our 
transformation to a devices and services company. In fact,  
in July 2013, we announced we are rallying behind a single 
strategy as One Microsoft. We declared that Microsoft’s focus 
going forward will be to create a family of devices and services 
for individuals and businesses that empower people around 
the globe at home, at work, and on the go for the activities 
they value most. 

Fiscal year 2013 was a pivotal year for Microsoft in every 
sense of the word — and that was reflected in our citizenship 
work. This report describes that work and shares our vision 
for what lies ahead. Published at the same time as our annual 
financial report, it provides a full accounting of our citizenship 
priorities and performance. Our commitment to citizenship 
is brought to life by the work we do in serving communities, 
championing the growth of our people, and meeting our 
commitment to responsible business policies and practices. 

This year we celebrated our employees’ commitment to making 
a difference with our 30th employee giving campaign, in which 
the company matches employee financial and volunteer con-
tributions. In FY13, Microsoft and our employees gave more 
than $100 million to more than 18,000 nonprofits worldwide, 
helping us surpass the $1 billion milestone of total contributions 
since our first campaign in 1983.

FY13 also saw the launch of Microsoft YouthSpark, a global 
initiative to connect hundreds of millions of youth with oppor-
tunities for education, employment, and entrepreneurship. 
In its first year, YouthSpark empowered more than 100 million 
youth to imagine and build a better future for themselves 
and their communities.

Through our Technology for Good program, we provided 
more than 70,000 nonprofits in more than 100 countries with 
affordable access to technology. We also developed a program 
to donate Office 365 to nonprofits in 41 countries to help 
them better serve their communities. 

We made strong strides in helping our company and industry 
address climate change. This year, we met our goal of carbon 
neutrality by establishing an internal carbon fee to guide 
responsible choices and practices that help us minimize our 
environmental footprint. 

We also enhanced our transparency practices by releasing 
our first report of law enforcement requests for Microsoft 
account user data. This report detailed the number of data 
requests we received from official legal entities, the number 
of requests we granted, and the rigor of our review process 
for each request. 

I believe our citizenship commitments and actions will con-
tinue to make significant contributions to business and 
society as we advance our strategy of providing a family of 
devices and services for the activities people value most. 

Thank you for your interest in Microsoft. We welcome your 
thoughts and suggestions.

Sincerely, 

Steven A. Ballmer 
CEO, Microsoft Corp.
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Citizenship at Microsoft
Our citizenship mission is to globally serve the needs of communities  
and fulfill our responsibilities to the public. 

At Microsoft, we’re committed to applying our technology, ingenuity,  
and collaborative spirit to help solve critical social and environmental  
challenges and create fulfilling opportunities for people around the  
world. In FY13, we made substantial strides in meeting our citizenship  
responsibilities and goals, in partnership with our employees, suppliers,  
and other stakeholder groups. 

For a complete overview of our corporate responsibility activities in the past year,  
please read our FY13 Citizenship Report. 

Citizenship governance  
and frameworks

The Regulatory and Public Policy Committee of our board of 
directors oversees Microsoft’s policies and programs that relate 
to public policy and corporate citizenship. The committee’s 
oversight includes public issues of significance to our company 
and stakeholders that may affect Microsoft’s operations,  
performance, or reputation.

Our work is informed by international frameworks such as  
the Global Reporting Initiative’s Sustainability Reporting 
Guidelines, the United Nations (UN) Guiding Principles on 
Business and Human Rights, and the UN Global Compact. 
Our full report serves as the annual Communication on 
Progress of our commitment to the UN Global Compact. 

Our company

Since 1975, we’ve been developing and marketing software, 
services, and hardware that deliver new opportunities, greater 
convenience, and enhanced value to people’s lives. We do 
business worldwide, and employ approximately 99,000 people 
in more than 100 countries/regions and territories. 

We invested $10.4 billion in research and development in 
FY13 — equal to 13 percent of revenue — focused primarily on 
product development. To stay competitive, we make strategic, 
long-term investments in research and development across  
a broad array of technologies, tools, and platforms spanning 
communication and collaboration, entertainment, business 
and e-commerce, advertising, and devices.

http://www.microsoft.com/about/corporatecitizenship/en-us/reporting/
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Microsoft YouthSpark
We believe technology can help bridge the opportunity 
divide between young people who have the access, skills,  
and opportunities to explore and realize their potential and 
those who don’t. That’s why we’re empowering youth by 
increasing access to technology and equipping them with  
the tools and skills they need to succeed. 

FY13 performance highlights
•	 103 million: Youth served globally with greater  

opportunities for education, employment,  
and entrepreneurship

•	 186:	Nonprofit	organizations	that	received	 
YouthSpark grants

•	 12 million: students and educators who received  
free access to Microsoft designer and developer  
tools through DreamSpark

•	 31 million: Young people who received free  
access	to	Office	365	for	Education

•	 30,000: Young entrepreneurs assisted with  
software, support, and mentorship opportunities 
through BizSpark 

Technology for Good
With the right software, nonprofits can provide faster, better 
service and operate more efficiently. We donate hundreds  
of millions of dollars in software each year through our 
Technology for Good program.

FY13 performance highlights
•	 70,286:	Nonprofit	organizations	around	the	world	 

that received Microsoft technology donations,  
a 13 percent increase over the previous year

•	 1/2 million: Refurbished or discounted hardware 
devices	Microsoft	made	available	to	nonprofit	
organizations

•	 Office	365	for	Nonprofits:	Pilot	program	helped	 
nonprofits	implement	online	email,	productivity,	 
and collaboration tools 

“ Young people are taking the lead in 
driving change in their lives and 
their communities. We’re inspired 
by their smarts and their passion, 
and we’re committed to helping 
them pursue their dreams every 
step of the way — not just because 
it’s the right thing to do, but 
because the future of the global 
economy depends on it.”

Lori Forte Harnick, General Manager,  
Citizenship & Public Affairs

$795 million
Fair market value of software donations  
to nonprofits around the world



 3 

Employee	giving
Whether volunteering time or donating money or software, 
our employees are passionate about giving back to their 
communities. We support our employees by matching their 
contributions of time and money, enhancing their impact.

FY13 performance highlights
•	 $1 billion: Total contributions made by Microsoft  

and U.S. employees in the 30 years of our employee 
giving campaign

•	 31,000:	Nonprofits	served	since	1983

•	 $100.9	million:	Employee	donations	and	matching	 
contributions in FY13 

•	 430,000 volunteer hours contributed  
by employees in FY13

Our people
Our employees’ passion fuels our success in a competitive, 
rapidly changing industry. To attract and retain exceptional 
people, we provide a dynamic, diverse work environment that 
fosters collaboration and celebrates personal and profes-
sional growth.

FY13 performance highlights
•	 4: Number of senior executive women reporting  
to	the	CEO	—	an	increase	of	three	from	the	 
previous year

•	 89%:	Employees	who	feel	proud	to	work	at	 
Microsoft, according to our 2013 employee poll

•	 16,908:	Employees	trained	on	diversity	and	 
inclusion globally, including more than  
2,400 managers

•	 Named #1 place to work in 14 countries

“ A great company starts with great 
people. Our priority is to leverage the 
diverse perspectives of our people 
to deliver the inventions that the 
world needs, to create the devices 
that the world wants, and to offer 
the services that the world requires.” 

Lisa Brummel, Executive Vice President,  
Human Resources

“ From its earliest days, Microsoft 
employees have been involved in 
their communities and contributed 
to their vitality and growth. Thirty 
years and $1 billion later, that impact 
can be felt around the world.” 

Bill Gates, Chairman and Cofounder
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Environmental	
sustainability
Technology can help create a more sustainable future.  
This year, we modeled a way forward by making our  
operations leaner and more energy efficient, and reducing  
the environmental impact of our services and devices.

FY13 performance highlights
•	 Carbon neutral in FY13

•	 300,000 metric tons of carbon dioxide offset by a 
growing portfolio of innovative carbon-offset projects

•	 Implemented company-wide carbon fee integrating 
cost of carbon pollution into business decisions

•	 2.3 billion kilowatt hours of renewable energy  
purchased	—	more	than	twice	the	amount	 
purchased in FY12

Human rights
We believe companies such as Microsoft have a responsibility 
to uphold universally accepted standards of human rights and 
protect people’s privacy. We’re guided by our Global Human 
Rights Statement, which focuses on four key priorities: the 
power of technology to promote human rights, a global 
approach, engagement worldwide, and good governance 
and the rule of law. 

FY13 performance highlights
•	 Released	2012	Law	Enforcement	Requests	Report	 

relating to Microsoft online and cloud services

•	 Championed the free exchange of ideas and information 
as a member of the Global Network Initiative

•	 Launched Microsoft Technology and Human Rights 
Center to help us further integrate human rights into 
our culture and throughout our operations

“ We instituted a carbon fee last year 
because it had the potential to ignite 
a culture change, and that’s exactly 
what’s starting to happen. It’s made 
environmental sustainability an 
increasingly important part of how 
Microsoft does business.” 

Rob Bernard, Chief Environmental Strategist

Provided easier access  
to the Do Not Track tool  
in our Web browser
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Responsible sourcing
We require our hardware and packaging suppliers to follow 
our social and environmental specifications, which include our 
Supplier Code of Conduct (SCC) and other criteria specific  
to hardware and packaging production. 

In our FY12 Citizenship Report, we disclosed our critical/
serious non-conformances from labor-related violations. In 
this year’s report, we built on that disclosure by reporting on 
critical/serious non-conformances for the broader range of 
labor, health and safety, environment, and ethics requirements 
covered in third-party audits and Microsoft assessments  
of suppliers. 

Our audits identified 22 total critical/serious non-confor-
mances — 16 regarding labor, and six regarding health and 
safety, and environment. All of the identified critical/serious 
non-conformances were escalated to Microsoft senior  
management, and the suppliers were placed on restricted 
status with no new Microsoft business awarded until they  
had resolved these issues. 

FY13 performance highlights
•	 Completed 278 third-party audits and Microsoft  
assessments	of	149	Tier	1	and	high-	and	medium-risk	 
Tier 2 suppliers

•	 Made progress in examining our supply chain for  
conflict	minerals	based	on	reports	from	84	percent	 
of our suppliers of components containing tin,  
gold, tantalum, or tungsten

•	 Defined	and	rolled	out	80	“model	factory”	practices	
related to worker living conditions for our Tier 1  
hardware and packaging suppliers

Governance
Corporate governance at Microsoft is designed to promote 
the interests of shareholders, maintain checks and balances, 
strengthen accountability, and foster responsible decision 
making. In FY13, we continued to establish new policies to 
further promote these interests. 

We also continued to engage in public policy discussions that 
relate to our business. Our engagement was informed and 
guided by our FY13 public policy agenda, which focused on 
accelerating economic growth, addressing social challenges, 
and working responsibly in the information economy.

FY13 performance highlights
•	 100%:	Independence	of	directors	serving	 

on board committees

•	 On	2013	World’s	Most	Ethical	Companies	list

•	 Received	a	rating	of	7.5	out	of	10	from	 
GovernanceMetrics International

99% of employees
We trained our employees on our Standards 
of Business Conduct, which addresses topics 
such as anti-corruption, conflicts of interest, 
and financial integrity.
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Please	recycle.	 
Thank you.

This document is provided as is. Information and views 
expressed in this document, including URL and other Internet 
website references, may change without notice. You bear the 
risk of using it.

This document does not provide you with any legal rights  
to any intellectual property in any Microsoft product.  
You may copy and use this document for your internal,  
reference purposes.
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